ACADEMICS

program

In this IS Paris Global Programs MSc, our goal is to help
students develop a dual skill set in project management
and an area of specialization. Our Action learning ap-
proach combines theory and real-world experience:
the perfect career preparation. Our graduates’ skills
are exactly what businesses are looking for: applied re-
search, along with the skills that businesses need. Our
graduates are proactive managers who take initiative
and rise to a challenge. Our goal: helping you take
ownership of your career success.

Director of graduate programs (PGE and MSc)
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specialization offered on the Paris campus

= BUSINESS MANAGER

5 specializations

professional opportunities

International Business Developer
Customer Relationship Manager
Marketing Specialist Brand Manager

Product Manager

professional opportunities

Head of Financial Communication
Financial Reporting Analyst
Administrative Controller

Business Analyst Internal Auditor

professional opportunities

Buyer / Purchasing Manager
Supply Chain Manager
Flow Coordinator

Logistics Manager

Demand Planner Supply Chain Analyst

professional opportunities

Tourism development manager
Project manager Travel designer
Yield junior manager

MICE manager

Hospitality manager E-tourism specialist

professional opportunities

Luxury visual merchandiser Brand manager

Luxury marketing manager Floor manager
Luxury marketing and communication manager

Sustainable luxury manager

Public relation manager

specialization offered on the Orléans campus
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6 specializations

objectives

> Master the concepts and fools of management
fo infegrate a marketing and medical marketing
ole

> Develop the ability to solve complex problems,
anticipate changes in the healthcare sector

objectives

> Acquire tools and fechniques related fo sales
professions and develop a sfrategic vision in the
field of commercial management.

> Negofiate complex sales, especially in the
context of B2B aciivities.

objectives

> Master digital tools, modeling, and data pro-
cessing for monitoring and steering the com-
pany’s sirategy

> Develop a dual experise in project manage-
ment and corporate finance

objectives

> Develop disciplinary versatility in marketing and
communicafion

> Acquire a thorough ability to integrate sustaina-
bility challenges into both offerings and commu-
nicafion
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> Master the fools of human resource manage-
ment fo attract, develop, and refain talents

> Oversee and monitor the implementation of
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> Master the concepts and tools of data mana-
gement for markefing and business applications
(Data collection and storage, Al IT project ma-
nagement, efc.)

professional opportunities

Marketing Group leader
Medical Marketing Manager

Director of Qualitative/Quantitative Studies

professional opportunities
Category Manager ~ Merchandiser
Trade Marketer Sales Manager

Director of Import-Export Sales Director

professional opportunities

Financial Controller
Internal / External Auditor

Financial Analyst Financial Analyst

professional opportunities

Communication Project Manager
Media Relations Specialist

Product Manager Marketing Consultant

professional opportunities
Human Resources Manager

Training Manager

Recruitment Manager HR Information System Manager

Change Management Consultant Manager of
Quality of Life at
Personal Development Coach Work

professional opportunities

Data Science Consultant Chief data officer

Business intelligence manager

Director of Marketing
Communication

specialization offered on the Paris campus specialization offered on the Orléans campus




